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Reel/Video 
 
Title 
“Why So Serious? Piyo Bisleri.” 
 
Objective 
To position Bisleri as a quick refreshment break that instantly relieves stress and keeps you 
going throughout your day. 
 
Ad Type  
digital ad/reel 
 
Scene Breakdown 
Scene 1 – Establishing Shot 
The camera starts behind the guy, showing him working intensely on his laptop. 
Slow movement to the side, which builds atmosphere and tension. 
A Bisleri bottle is clearly visible on the desk, foregrounded. 
 
Scene 2 – Stress Moment 
Close-up on his face: he looks tense and overwhelmed. 
Shot of his throat (Adam’s apple) gulping dryly, which signals thirst and stress. 
 
Scene 3 – Bottle Pick-Up 
Focus shifts smoothly to the Bisleri bottle. 
As he picks it up, we see the water sparkle through the bottle (signature freshness visual). 
Soft sound design: subtle bottle crackle and water movement. 
 
Scene 4 – Refreshing Sip 
Close-up on him taking slow, satisfying sips. 
A slight exhale of relief after drinking. 
 
Scene 5 – Mood Shift 
Puts the bottle back on the table. 
His expression shifts to a smile and relaxes. 
Starts typing again with renewed energy. 
 
Scene 6 – Creative Message Reveal 
The background slightly blurs. 
A highlighted creative line pops up: 
 “Why take it seriously, Piyo Bisleri!” 
 
CTA 
Piyo Bisleri. Stay Refreshed. 
 
 
 



Visual Style 
Clean, minimal office setting 
Brand colors subtly present 
Soft, cinematic lighting 
Crisp focus on bottle clarity & water sparkle 
 
 
Poster Ad 
 
Title 
“Every Situation Needs the Same Choice.” 
 
Ad Type 
Poster 
 
Idea 
Show that Bisleri fits universally 
whether you’re partying or recovering, 
Hydration stays constant. 
A dual-environment poster visually proving that Bisleri suits everywhere. 
 
Poster Layout 
Background Split (Left & Right Side) 
 
LEFT SIDE - Club/Party Scene, dim neon lighting, bar counter, cocktail glasses, ice cubes, a 
Bisleri bottle placed confidently on the table 
Energetic vibe, nightlife tone 
 
RIGHT SIDE - Hospital/Recovery Scene, soft white lighting, hospital bed, medicines, water 
tray 
A Bisleri bottle is placed next to the patient’s table 
Calm, clinical vibe 
 
Color Contrast 
Left side: Blues, purples, neon accents 
Right side: Whites, creams, soft medical blues 
Bisleri green matches both environments, making the brand the connecting point. 
 
Creative Line 
“With meds or with alcohol, Bisleri fits everywhere.” 
“Party or Recovery, Trust Stays the Same.” 
“Different moments. Same hydration.” 
 
Psychology 
Shows the versatility of Bisleri 
People trust Bisleri for safe hydration across all situations 
Strong recall because of a relatable lifestyle contrast 
Dual-tone visuals create instant attention 
 
Objective 
Awareness 
Reinforce Bisleri as the default choice for pure, safe hydration 



Increase brand recall for both urban youth + general audience 
Situational marketing: “No matter where you are, choose trust.” 
 
CTA (Soft CTA) 
“Piyo Bisleri.” 
 

 
 


