Name : Shenehashis Dutta | Momentary Video Ad ideation -

REEL CONCEPT

Format: Expectation vs Reality
Duration: 30 seconds

Tone: Funny, awareness, Kolkata momentary vibe (Messi tour)

REEL FLOW :

Scene 1 (0-5 sec) — CHAOS
Visual: Chaotic crowd clip / shaky camera / fast cuts /crowd screaming
On-screen Text: “After spending 40,000 just to catch a glimpse of Messi.”
Small sub-text: “Worth it... | guess ="
Sound: Loud crowd / viral chaos meme sound / any trending

Scene 2 (5-11 sec) - Continuation of the first scene with a different video

Scene 3 (11-15 sec) — Beat Drop

Visual:
Quick black screen or blink transition/reels performing, looking confident/relaxed

On-screen Creative: “After spending 230,000 on Digital Marketing at KDMI.”
Small sub-text: “Skills + growth + ROl &
Sound: Chill / confident beat / trending
Scene 4 (15-20 sec) - BRAND PUNCH
Visual: KDMI mention

Text:
CTA: Join Now!!!

Ending : (27-30 sec) -
Screen Text : Joining Info / Contact , Brand Logo



